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Cautionary Statements Regarding Forward-Looking 

Statements
To the extent any statements made in this presentation containing information that is not historical are

essentially forward-looking. These forward-looking statements include but not limited to projections,

targets, estimates and business plans that the Company expects or anticipates will or may occur in

the future. These forward-looking statements are subject to known and unknown risks and

uncertainties that may be general or specific. Certain statements, such as those include the words or

phrases "potential", "estimates", "expects", "anticipates", "objective", "intends", "plans", "believes",

"will", "may", "should", and similar expressions or variations on such expressions may be considered

forward-looking statements.

Reader should be cautioned that a variety of factors, many of which may be beyond the Company's

control, affect the performance, operations and results of the Company, and could cause actual

results to differ materially from the expectations expressed in any of the Company's forward-looking

statements. These factors include, but are not limited to, exchange rate fluctuations, market shares,

competition, environmental risks, changes in legal, financial and regulatory frameworks, international

economic and financial market conditions and other risks and factors beyond our control. These and

other factors should be considered carefully and readers should not place undue reliance on the

Company's forward-looking statements. In addition, the Company undertakes no obligation to publicly

update or revise any forward-looking statement that is contained in this presentation as a result of

new information, future events or otherwise. None of the Company, or any of its employees or

affiliates is responsible for, or is making, any representations concerning the future performance of

the Company.
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Overview

 Continuously optimized business structure and business transformation 

bringing positive results.

 Profitability improved rapidly with credit risk being controlled.

 Trust business: business structure leading the industry, with successful 

redemption of all projects reaching maturity.

 Strengthened risk control of insurance funds investment, with the net 

investment yield rising at a stable pace. 

Insurance

Banking

Investment
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Internet Finance

Customer 

Migration

 Ping An Life: ranked second in terms of premium  income, with the 

number of individual life sales agents surpassing 600 thousand.

 Ping An Property& Casualty: ranked second in terms of premium  

income while maintaining sound profitability.

 Remained committed to the “customer-centric” management concept, 

strengthened our integrated finance services and optimized cross-selling.

 Steadily promoted customer migration, achieving remarkable results in  

the first half of 2014.

 Internet finance businesses, including Lufax, Wanlitong Loyalty Points 

Program, and third-party payment, recorded substantial growth in scale 

and user base.
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Finance Internet

Enhanced the competitiveness of 

traditional business through technology

Internet Finance

Embedded financial services into 

daily living

Ping An’s 

Portals

Health

Dining

Housing

Transportation

Insurance Banking Investment A world-

leading

personal 

financial 

services  

provider

Entertainment

In the first half of 2014, the global economy recovered at a moderate pace. China continued to face a complex external 

economic environment, while the overall economy grew at a relatively steady pace. Ping An focused on running stable 

operations and maintained the healthy and sustainable growth of the three pillars of traditional businesses - insurance, 

banking and investment, while actively explored the internet finance model, achieving our goal of advancing both traditional 

businesses and internet finance businesses.

 To realize balanced growth for 

three pillars of business: 

insurance, banking and 

investment, while steadily 

promote customer migration.

Operating Highlights

Ping An
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MIT Utilization

Health 

Insurance

over 80%

Life Insurance

99%

Automobile 

Insurance

over 43%

Achievements in MIT

Offered financial services for 13 million customers

Saved hundreds of millions of operation costs per year

Underwritten premium over RMB100 billion

Optimization and Extension of MIT

Basing on MIT platform, newly established “E-Sales 

Access” pre-sales platform, which extended e-services 

to frontline sales. This involves precise and 

comprehensive analysis of customer needs, so as to help 

customers understand their needs and consume 

reasonably.

Basing on MIT platform, upgraded the e-platform. 

Enabled the one-step registration for our “Five Tong” 

accounts and launched the “one-key renewal” for 

automobile insurance to simplify the process and raise the 

rate of policy renewal.

Technology-Driven Finance
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Terminal

Source
Ping An Life

Ping An 

Property & 

Casualty

Retail 

Banking
Credit Card Others Total

Ping An Life - 706 259 388 64 1,417

Ping An 

Property & 

Casualty
97 - 61 206 11 375

Retail Banking 142 294 - 248 61 745

Credit Card 106 179 150 - 21 456

Others 6 18 8 15 - 47

Total 351 1,197 478 857 157 3,040

Note: Others include Ping An Securities, Ping An Trust and other subsidiaries which carry on traditional finance business.

Remarkable Achievements in Customer Migration

(in thousands)
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50,813

95,593

25.6%
26.9%

1H2013 1H2014

Trust Scheme Channel Contribution

1,563
1,931

39.5% 38.6%

1H2013 1H2014

Sales Volume Channel Contribution

8,265
9,830

15.4%
14.3%

1H2013 1H2014

Premium Income Channel Contribution

15.8%

27.8%

40.0% 38.0%

1H2013 1H2014

Channel Contribution to Newly Issued Credit Cards

Channel Contribution to Retail Deposits

Cross-selling Generated Greater Synergy

Property and Casualty Business Group Short-term Insurance Business

(In RMB Million)

Trust Business Banking Business

Note: Retail deposits refers to the increase of average daily balance per year.
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社交
电商

Social 
Finance

Internet 

Finance

Wealth Management, Health Management, 
Daily Living Management

Social finance: 333 living scenario applications

Ping An’s employees: 800 thousand

Ping An’s clients: 80 million

The Public

To incorporate finance into daily living:

“Health, Dining, Housing, Transportation, 

Entertainment”
Social 

E-commerce

Internet Finance Strategy Centered on Social Finance 

Social 
Communication

Health 

Cloud
Asset 

Cloud

Bonus 

Points 

Cloud

Social 

Cloud

Three

tier

users

Five

portals

Four

clouds

Three

fields
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Wanlitong

Lufax

Ping An Pay

PA Haofang PA Haoche

To establish a social financial services platform comprising wealth 

management, health management and daily living management for Ping 

An’s customers, as well as the widest range of social users.

Internet Finance :Substantial Growth in Scale and User Base

 Lufax, gained over 2 million registered users;

Transaction volume of financial assets surged nearly 

10 times year on year, among which P2P transactions 

surged over 6 times; transaction volume in secondary 

market surged nearly 25 times.

 Wanlitong, registered users reached 58

million; cooperative business partners surpassed 500 

thousand; transaction volume of Wanlitong loyalty 

points grew by 232.8% year on year.

 Yiwallet, version 2.0 was launched, with the 

total user base amounted to 4,712 thousand



Financial Analysis and 
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17,910

21,362

EPS     
2.26

EPS     
2.70

1H2013 1H2014

19.3%

Financial Highlights

182,709
206,488

31/12/2013 30/6/2014

13.0%

Net Profit

1H2013 1H2014

21,771

25,86418.8%

3,360,312

3,801,225

31/12/2013 30/6/2014

13.1%

Total Assets

(In RMB million/in RMB)

Net Profit attributable to 

Shareholders of the Parent Company 

Equity attributable to 

Shareholders of the Parent Company 
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Net Profit by Business Segment

Notes: (1) Asset Management refers to the Ping An Asset Management.

(2) Others refers to the parent company, Ping An Financial Leasing, financial platform services subsidiaries and offsetting items.  

25,864

1H2014

506

4,496

9,882

746

359

579

9,296

21,771

1H2013

Property & 

Casualty 

Insurance

Banking

Trust

Asset 

Management

The Group

Others

Security 245

3,492

7,400

456

298

541

Life 

Insurance 9,339 0.5%

33.5%

63.6%

18.8%

28.8%

106.5%

20.5%

(In RMB million)
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0.20

0.25

1H2013 1H2014

(In RMB)

Interim Dividend

Profitability
Business 

development
Capital 

requirement

Sustainability  
of dividend 

policy 

 The Board of Directors decided to distribute 2014 

interim dividend of RMB0.25 per share, up by 25% 

as compared with the same period last year.

 When proposing dividend distribution, the Company 

takes in consideration profitability, future business 

development, capital requirement and sustainability 

of dividend policy, to achieve balance between  

business development and shareholders’ returns.
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151.9%

Group 
(Regulatory requirement >＝100%) 186.6%

31/12/2013 30/6/2014

Ping An Property & Casualty
(Regulatory requirement >＝100%)

Ping An Life
(Regulatory requirement >＝100%)

184.3%

167.1%

174.4%

171.9%

11.02%Ping An Bank
(Regulatory requirement >＝8.9%)

9.9%

Note: According to the “Capital Rules for Commercial Banks (Provisional)” enforced by the CBRC, commercial banks should meet the 

requirement of capital adequacy ratio 10.5% by the end of 2018, which could be met in stages in the transition period. The applicable 

requirement of capital adequacy ratio for 2014 is 8.9%.

Solvency Margin/ Capital Adequacy Ratio

Capital Change

RMB8 billion subordinated bonds 

were issued.

RMB15 billion tier-2 capital bonds 

were issued. RMB3 billion 

subordinated bonds were deemed.

RMB2 billion subordinated bonds 

were redeemed.
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Annual 

Dividend 

Distribution

174.4%

-2.2%
-3.2%

+15.2%

+2.4%

186.6%

Notes: (1) In the first half of 2014, RMB2 billion and RMB3 billion subordinated bonds were redeemed by Ping An 

Property & Casualty and Ping An Bank, respectively.

(2) In the first half of 2014, RMB8 billion and RMB3 billion subordinated bonds  were issued by Ping An Life 

and Ping An Security, respectively. RMB15 billion tier-2 capital bonds were issued by Ping An Bank.

Movement Analysis of the Group’s Solvency Margin

Solvency margin 
as at Dec. 31, 

2013

Redemption of 

RMB5 billion 

subordinated 

bonds

Business 

development , 

volatility in 

capital market 

and others

Capital 

injection from 

the issuance 
of bonds

Solvency margin 
as at Jun. 30, 

2014
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207,490

(7,503)

194,672

(30,283)

364,376

Other 

Businesses

141,695

Life 

Insurance

222,681

Other 

Businesses

141,695

Life 

Insurance

65,795

Composition of Embedded Value

(In RMB million)

Adjusted value 

of  net assets as 

at Jun. 30, 2014

Value of in-force 

insurance business 

written prior to June 

1999

Value of in-force 

insurance 

business written 

since June 1999

Cost of solvency 

margin

Embedded 

value as at 

Jun. 30, 2014

Notes: (1) Figures may not match totals due to rounding.

(2) Life insurance business includes business conducted through Ping An Life, Ping An Annuity and Ping An Health.

(3) Above risk discount rates for the value of in-force business were earned rate/11.0%.
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329,653
364,376

140,282

189,371

156,886

207,490

10.5%

11.8%

9.6%

31/12/2013 30/6/2014

Embedded Value EVPS

31/12/2013 30/6/2014

10.5%

41.64
46.03

Growth of Embedded Value

(In RMB million)

The value of business in-force
Adjusted net asset value

(In RMB)

Notes : (1) Figures may not match totals due to rounding.

(2) Above risk discount rates for the  value of  in-force business were earned rate/11.0%.
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NBEV Grew Steadily

Individual life insurance

Bancassurance

Group insurance

11,067

180

544

9,394

270

440

17.8%

33.1%

23.8%

10,103 11,792 16.7%

1H2013 1H2014 Change

NBEV 

NBEV in Total

28.9% 26.6%
2.3

percentage 

pointsNBEV Margin

(In RMB million)

Notes : Figures may not match totals due to rounding.
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 Life insurance realized written 

premiums of RMB148.31 

billion, of which the written 

premiums from individual life 

insurance business were 

131.39 billion, up by 14.5% 

year on year.

 The number of individual life 

insurance sales agents 

surpassed 600 thousand, up 

by 9.1% as compared to the 

beginning of the year, 

achieving sustainable growth. 

 The NBEV was 11.79 billion, 

up by 16.7% year on year. 

 Ping An Property & Casualty 

achieved premium income of 

RMB68.71 billion, up by 27.8% 

year on year,  with market share 

of 18.0%, continuously ranked 

second in the industry.

 Premium income from cross-

selling and telemarketing was 

RMB28.82 billion, increased by 

23.7% year on year, with 

channel contribution accounting 

for 41.9%. 

 Business quality remained 

sound with a combined ratio of 

94.4%. 

 Three major performance 

indicators of our corporate 

annuity business, namely 

annuity payments received, 

assets entrusted, and assets 

under investment 

management, all maintained 

leading positions in the 

industry. 

 Strived to develop employee 

benefits scheme business, 

with the premium income for 

group insurance business 

rose 27.0% to RMB5,038 

million, ranking second in the 

industry.

Insurance Business Overview

Property and Casualty 

Insurance
Corporate AnnuityLife Insurance
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110,543Including: 
Premium 
Income

Written Premiums/        

Premium Income

148,310

126,808

90,557

17.0%

Written 

Premiums

22.1%

1H20141H2013

Written Premiums of 

Telemarketing  

2,982

43.5%

1H2013 1H2014

4,277

Life Insurance Business（1/5）
Written premiums increased steadily with rapid growth of telemarketing 

(In RMB million)

Notes: (1) Written premiums mean all premiums received from the policies underwritten by the Company, which is prior to the 

significant insurance risk testing and separating of hybrid risk contracts.

(2) Premium income means premiums after the significant insurance risk testing and separating of hybrid risk contracts.

(3) Life insurance includes business conducted through Ping An Life, Ping An Annuity and Ping An Health.  
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13-month 25-month

Persistency Ratio

92.3%
92.7%

88.9%90.2%

80%

85%

90%

95%

100%

2012 2013 1H2014

88.3%

91.7%

Life Insurance Business （2/5）
Customers increased steadily with a satisfactory persistency ratio

Number of Customers 

58,844

60,913

31/12/2013

( in thousand)

3.5%

30/6/2014
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Participating 

50.2%

Investment-linked 

1.0%

100% = 148,310

Universal life 

28.2%

Traditional life, 

health and accident 

insurance 19.9%

Annuity 0.7%

Participating 

49.7%

Investment-linked 

0.1%

100% = 31,256

Universal life 

17.6%

Traditional life, health 

and accident 

insurance 31.4%

Annuity 

1.2%

Life Insurance Business （3/5）
Reinforcing the sales of protection type products

(In RMB million)

Product Structure of Life Insurance 

Business

Product Structure of New Business

for Individual Life Insurance

Notes: (1) The above premiums mean written premiums.

(2) Life insurance includes business conducted through Ping An Life, Ping An Annuity and Ping An Health.
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First-year regular premium

First-year single premium & short-term premium

Renewal business

114,772

131,39014.5%

13.2%

88,460

100,134

24,950

29,740

1H2014

1,362
1,516

19.2%

1H2013

556,965

607,780

30/6/2014

9.1%

31//12/2013

Life Insurance Business （4/5）
Individual business achieved growth both in premiums and sales force 

Individual Life Written Premiums

(In RMB million) (in Person )

Note:  Life insurance includes business conducted through Ping An Life, Ping An Annuity and Ping An Health.

Number of Life Sales Agents



27

2,325 3,108

2,959

6,4131,404

906

First-year regular premiums
First-year single and short-term premiums
Renewal business

10,427 
21.4%

1H20141H2013

5,348

6,493

6,688

33.7%

1H20141H2013

55.9%

116.7%

Life Insurance Business （5/5）
Bancassurance propelled sales network expansion, while group 

insurance strived to develop employee benefits scheme

Written Premiums of 

Bancassurance
(In RMB million)

Note: Life insurance includes business conducted through Ping An Life, Ping An Annuity and Ping An Health.

Written Premiums of Group 

Insurance
(In RMB million)
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40,884

52,142

11,589

15,051

2,430

1,659

Automobile insurance
Non-automobile insurance
Accident and health insurance

27.7%
68,852

53,903

(in RMB million) 95.5% 94.4%

1H2013 1H2014

1H2013 1H2014

16.4%
18.0%

1H2013 1H2014

Market Share

Combined RatioPremium Income

Property and Casualty Business（1/2）
Premium income maintained stable growth with sound business quality

60.2% 58.3%

35.3% 36.1%

Loss Ratio

Expense Ratio

Note: Premium income and combined ratio above are about  the property and casualty business, which includes Ping An Property 

& Casualty and Ping An Hong Kong. Market share above is about Ping An Property & Casualty.
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15,033
18,991

8,265

9,830

Telemarketing Cross-selling

23.7%
Telemarketing 

28.0%

1H2013

1H2014

Cross-selling 

15.4%

Cross-selling 

14.3%

Telemarketing 

27.6%

Other channels

37.5%

Other channels

38.1%

23,298

28,821

1H2013 1H2014

Car dealer 

19.1%

Car dealer 

20.0%

Property and Casualty Business （2/2）
Premium income from cross-selling and telemarketing grew continuously

Premium from Cross-selling

and Telemarketing 

Percentage of 

Channel Contribution

(In RMB million)

Note: The data above are operating results of Ping An Property & Casualty. 
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30/6/2014

Assets Entrusted 

72,290

81,627

80,486

89,406

31/12/2013 30/6/2014

Assets under Investment 

Management

12.9% 11.1%

Sustained Growth in Corporate Annuity Business

(In RMB million)

31/12/2013
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Banking Business Overview

 Ping An Bank’s

operating income was

RMB34.73 billion, net 

profit was RMB10.07 

billion, up 48.27% and 

33.7%, respectively.

 Total assets reached

RMB2.14 trillion, up by 

12.9% over the 

beginning of the year. 

 Total deposits and 

total loans amounted 

to RMB1.51 trillion and 

RMB0.94 trillion, up by 

24.0% and 10.7% over 

the beginning of the 

year, respectively.

Financial 

Highlights

 Business structure 

was further 

optimized, with net  

non-interest income of 

RMB10.18 billion, up 

by 107.82% year on 

year, accounting for 

29.3% of total 

operating income, up 

by 8.4 pps.

 Cost/income ratio 

37.59%, down by 1.28 

pps year on year.

 Outlets expansion 

speeded up, with 38 

new outlets opened in 

the first half of 2014.

Business 

Development
 Non-performing 

loan ratio 0.92%, 

up slightly by 0.03 

percentage points.

 Provision coverage 

ratio 198.18%, a 

slight decrease of 

2.88 percentage 

points. The loan loss 

provision ratio was 

1.83%, up by 0.04 

percentage points.

Asset Quality

 Capital adequacy 

ratio 11.02%.

 Tier 1 capital 

adequacy ratio 

8.73%.

 Core tier 1 capital 

adequacy ratio 

8.73%.

 All of these 

abovementioned 

ratios met the 

regulatory 

requirements.

Capital 

Adequacy
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Business Scale and Profitability Achieved Steady Growth

Total Assets

31/12/2013 30/6/2014

1,891,741

2,136,47512.9%

Net Profit

1H2013 1H2014

7,531

10,07233.7%

Total Deposits

1,217,002

1,508,90424.0%

Total Loans

10.7%

847,289

938,227

(In RMB million)

31/12/2013 30/6/2014 31/12/2013 30/6/2014

Note: The above figures came from the interim report of Ping An Bank.
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Implement Reforms of Retail Banking Business

• Credit cards in force (CIF) reached 15.23 million, up by 10% over the beginning 

of the year.

• The balance of credit card loan amounted to RMB98.7 billion, an increase of 14% 

over the beginning of the year.

Credit Cards

• Automobile finance: the balance of automobile finance loan reached  RMB54.9 

billion, whose market share kept leading the market.

• Consumer finance: the balance of “New Easy Loan” amounted to RMB32.4

billion, an increase of 34% over the beginning of the year.

Personal 

Finance

• The number of private banking customers was 25,538, among which the number 

of qualified customers grew by 26% over the beginning of the year to 7,822.

• The assets under management from private banking clients amounted to 

RMB117.5 billion, including RMB60.1 billion of deposits.

Private 

Banking

• The number of wealth management customers reached 195 thousand, up by 

18% over the beginning of the year.

• The total assets under management amounted to RMB441.4 billion, an increase 

of 21% over the beginning of the year.

High-end 

Customers
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8.56% 8.73%
9.90% 11.02%

CAR Core Tier 1 CAR

31/12/2013 30/6/2014

4,898

10,179

20.91%

29.31%

1H2013 1H2014

Net non-interest income

Percentage of net non-interest income

2.03%
2.19%2.32% 2.50%

Net Interest Spread Net Interest Margin

1H2013 1H2014

0.88% 1.00%

38.87% 37.59%

ROA(annualized) Cost/income Ratio

1H2013 1H2014

Key Operation Ratios

ROA and Cost/income Ratio

CARNet Non-interest Income

NIS and NIM

(In RMB million)

Notes: The above figures came from  the interim report of Ping An Bank. .
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2.14%

2.23%

2.32%

2.0%

2.1%

2.2%

2.3%

2.4%

2.5%

2013 1Q2014 1H2014

Net Interest Margin

Growth of NIS and NIM

2.31%

2.42%

2.50%

2.2%

2.3%

2.4%

2.5%

2.6%

2013 1Q2014 1H2014

 Both net interest spread and net interest margin increased, due to the 

continuous efforts in optimizing the structure of interest-earning assets and risk 

pricing management.

Net Interest Spread
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 Ping An Bank stepped up efforts on non-performing assets recovery and used various 

methods to dispose non-performing assets. It further enhanced the credit structure, prevented 

and mitigated potential risks associated with existing loans and tightly controlled the growth of 

new non-performing loans, in order to maintain stable asset quality.

0.89%
0.92%

31/12/2013 30/6/2014

Non-performing Loan Ratio Provision Coverage Ratio

198.18%201.06 %

Regions
Non-performing 

ratio
Change 

(percentage points)

Headquarter 2.01% 0.39

East 1.19% 0.14

South 0.63% 0.14

West 0.25% 0.06

North 0.43% 0.07

Asset Quality

Non-performing Loan Ratio by Region
Non-performing Loan Ratio 

and Provision Coverage Ratio  
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 Investment yield: Net 

investment yield reached 5.0%.

 Asset allocation: steadily 

increased the proportion of 

high-interest fixed income 

investments to optimize the 

asset allocation.

 Risk control: The invested debt 

schemes and trust schemes 

have essentially achieved full 

coverage of “Cash flow & 

Guarantee & Collateral” on 

projects. These projects are 

guaranteed by large state-

owned enterprises, the 

government or banks.

 Ping An Trust’s private wealth 

management business recorded 

stable growth, with the number 

of active and high net worth 

customers exceeding 27,000.

 The assets managed under 

trust schemes reached 

RMB366.89 billion. The 

proportion of paid-in capital of 

collective trust products was 

67.5%, business structure 

leading the industry.

 Strictly controlled risks, with 

maturing real estate projects 

successfully  redeemed.

 Ping An Asset 

Management realized a 

net profit of RMB359 

million in the first half of 

2014. 

 The scale of assets under 

management for its third-

party business reached 

RMB109.27 billion, while 

management fees income 

for third-party asset 

management business 

realized RMB300 million.

Investment Business Overview

Investment Portfolio of 

Insurance Funds
Trust Business

Ping An                 

Asset Management
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Net investment income

Net realized and unrealized gains

Impairment losses

31,894

(957)

(7,608)

25,965

1,524

(1,052)

22.8%

N/A

623%

23,329 11.8%

1H2013 1H2014 Change

Investment Portfolio: Net Investment Yield Grew Steadily, 

While Total Investment Yield Decreased Due to Impairment 

Losses

26,437

4.8% 5.0%

4.9% 4.3%

Net investment yield

Total investment yield

Total investment income

(In RMB million)
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Investment Portfolio: Asset Allocation

(In RMB million)

31/12/2013 30/6/2014
Change     

(percentage points)

Fixed maturity investments 82.2% 85.0% 2.8

Term deposits 18.3% 17.5% 0.8

Bond investments 51.9% 51.2% 0.7

Debt schemes investment 6.2% 8.2% 2.0

Wealth management products 2.5% 4.4% 1.9

Other fixed maturity  

investments
3.3% 3.7% 0.4

Equity investments 9.8% 8.8% 1.0

Infrastructure investments 0.7% 0.6% 0.1

Investment properties 1.7% 1.5% 0.2

Cash, cash equivalents and others 5.6% 4.1% 1.5

Total 100.0% 100.0%

Total investments 1,230,367 1,356,631
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60.6% 
67.5%

33.2%

26.3%

31/12/2013 30/6/2014

26.4%

Asset Structure of     

Trust Schemes

366,886

290,320

Collective 

trust

Single 

trust

Number of Active and High Net 

Worth Customers

over 21

thousand

over 27

thousand

30/6/2014

24.5%

31/12/2013

Comparison of Asset Structure 

as at June 30, 2014

Ping An Trust

Collective 

Trust   67.5%

Single Trust

68.0%

Collective 

Trust  26.4%

Single Trust

26.3%

Trust industry

Others 6.2%

Others 5.6%

Trust Business: Focused on Private Wealth Management 

Business to Form Competitive Advantages

(In RMB million)
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Net fees and 

commission 

income

1,162

Operating Income

Net fees and 

commission 

income

818

Investment 

income 496

Investment 

income 90

Other income 

270

Other income 

294

1H2013 1H2014

1,928

1,202

60.4%

Net Profit

456

746

1H2014

63.6%

1H2013

Trust Business: Income and Profit Achieved Stable Growth

(In RMB million)
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Strict Risk Control Mechanism

 Assessment of counterparties: mid-to-

large size counterparties accounting for 

over 80%; the proportion of high credit 

rating counterparties increased; over 60% 

of the real estate projects located in first 

and second tier cities; the average duration 

of new projects reduced to less than one 

year.

 Project selection: third party evaluation; 

due diligence on collaterals; reexamination 

from real estate valuation advisors.

 Post-investment project management: 

delegated directors, financial personnel 

and engineering personnel to monitor the 

construction and sales progress.

 Daily management: quantifying risk 

indicators to monitor investment risk.

Redemption of Real Estate Projects

10

20.4

2012

37

2013 2014 Expected

Already 

redeemed

15

(in RMB billion)

Net Capital/Total Risk

Capital of All Businesses

192%

261%

202% 206%

0%

100%

200%

300%

2011 2012 2013 June 2014

Regulatory 

requirement

Trust Business: Strict Risk Control Mechanism Ensured 

Successful Redemption of Real Estate Projects 
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Assets under Management

83,049

109,266

(in RMB million)

251

300

31/12/2013 30/6/2014

Management Fees Income

31.6%

1H2013 1H2014

19.5%

Ping An Asset Management: Third-party Business
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Expertise Creates Value 

Fortune

Ranked 128th in “Fortune 

500”, maintained top 

ranking among mainland 

Chinese enterprises in the 

non-SOE category

Euromoney

“Best Managed Insurance 

Company in Asia”

FinanceAsia(HK)

“Asia’s Best Managed 
Company”

Forbes(US)

Ranked 62nd in 

“Forbes Global 
2000”

Economic Observer

“Low Carbon Emission Role
Model Company in China”

Sina Finance

“Listed Company with the 

Best Brand Image” 

“Best Blue-Chip Company 

on the Main Board”

Shanghai Security News 

and cnstock.com

“Best Insurance Brand 
Award”

Millward Brown, WPP

Ranked 77th in “BrandZ 
Top 100 Global Brands”
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